
Branding  
& Identity



01 AustrAlIAn InstItute of ArchItects (AIA) campaign image for refuel continuing Professional Development program 02-03 Don ADlAm: 
Dimensional logotype identity, business cards; promotional postcard 04 GolDInG WInes ADelAIDe hIlls: Billy Goat hill chardonnay label design  
05 sttArs: Identity detail 06 AIA: campaign image refuel program 07 moGul orGAnIc clothInG: logotype identity 08 InternoDe: Icon development 
and identity 09 chAnGe meDIA: Identity and collateral 10-11 GolDInG WInes ADelAIDe hIlls: Image development for 2009 savagnin: abstract visual 
representation of the Western Branch vineyards; francis John Pinot noir: label design 12-13 tAll storeez: Identity and program collateral for online 
social networking game 14 exPerImentA: Visual elements developed as component for overall brand repositioning 15 AIA: Identity for refuel continuing 
Professional Development  program 16 GolDInG WInes ADelAIDe hIlls: francis John Pinot noir packaging 17 the PrInteD ImAGe: specialist 
photographic books – Identity and collateral 18 ts4: Identity and stationery for architects 19 AIA: Promotional material for refuel program.   
AWArDs: Design Institute of Australia (DIA) silver award GolDInG WInes: francis John Pinot noir. www.workingimages.com.au
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